
97% of consumers have 
abandoned a purchase due to 
inconvenience. Create a fast, easy 
and intuitive customer experience 
and you’ll be better positioned to 
sway consumer decisions.

90% of consumers stress the 
equal importance of the post-
purchase experience and product 
quality. So it’s safe to say the 
journey doesn’t end at checkout. 
From order confirmation to 
tracking updates, perfecting 
these steps is crucial for keeping 
customers happy and ensuring 
they return.

It’s said change is the only 
constant –– and that’s certainly 
the case with how consumers 
ship. From being more 
experience-focused to 
generational differences, the 
emergence of new technologies 
to ultra-cheap competitors, it’s 
essential to understand these 
behavioral changes to stay ahead 
of the game. 

Trends to consider 
o Consumers are now more 

cost-conscious and 
experience-focused 

o AI is set to propel e-commerce 
growth, personalization and 
operational efficiency

o Temu and Shein are 
influencing shopping behavior 

o Personalized strategies 
targeting distinct generational 
shopping preferences will 
become more prevalent

o There’s a growing movement 
towards promoting holiday 
shopping throughout the year

Tips for an enhanced post-
purchase experience
o Provide consistent 

communication

o Provide frictionless returns 

o Invest in customer service
o Monitor customer 

relationships 

o Perfect the shipping journey 
with plenty of options 

o Work with AI

Tips for a convenient 
online shopping 
experience 
o Customizable checkout 

options

o Communicate clearly and 
proactively

o Implement shoppable videos 
o Fast and easy transactions

o Create a user-friendly 
browsing experience

o Offer free shipping and 
returns

o Use advanced search 
functionalities

o Provide clear product 
descriptions

E-commerce Trend Report 2025

Harnessing emerging trends to 
drive business growth
A bite-sized summary of the key e-commerce trends to 
watch out for, align with and build upon this year. For a 
more detailed overview, read the full thought leadership 
report.

Convenience is king Enhanced post-
purchase experience

Shifting consumer 
behaviors
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For more details on our research methods and sources, 
please read the full report on [insert FedEx webpage].
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